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Meet some of the continent’s most progressive and savvy customers!

Reader Demographics:

Readers minimum 15,000
Male/Female 48% /52%
Age 35-54 35%
Age 55+ 65%
Income $75,000+ 51%
College Graduates+ 74%
Owns real estate 70%
Personal life insurance ownership 50%
Owns art and antiques 32%
Owns a Swedish car 32%
Owns a Hasselblad camera 3%
Access to Internet 73%

Reader Involvement:

Median subscription length 4.4 yrs
Read most or all of the features ~ 90%
Recent issue: Good/Excellent  41% /57%
Keep magazines a year or longer  66%
Saw it in Swedish Press-purchases 75%

Planning to purchase:

Computer 20%
Car 15%
Boat 3%
Furniture 34%
Renovation 20%
House or recreational property ~ 18%
Investment 19%
Trip to Sweden (within a year) 25%

Trip to Sweden (within five years)  73%
Sowrce: Reader Surveys in 2007, 2004, 1996, 1993

Interesting Swedish Press Facts:

You don’t have to be Swedish to enjoy the latest on the country and the people who
brought you Ann-Margret, ABBA, IKEA and the welfare state. Swedish Press brings
you the old traditions, as well as the latest trends, design, sports, business, food as well
as exclusive interviews with everybody from the Swedish King to Isabella Rossellini.

Swedish Press is the only “Swedish” monthly magazine in English. Founded in
1929, it has long-time subscribers in every US state and every Canadian province,
as well as a world-wide following for its on-line electronic edition.

Swedish Press delivers a sophisticated and savvy audience with a passion for Sweden
and a propensity for travel as well as to choose quality over cost when shopping.

Themes:

February:
Education
March:
Seattle
May:
Tourism
June:
Genealogy
July:
Antiques
August:
Food & drink
October:
Cars
November:
Gifts
December:
Greetings

Swedish Press is read from cover-to-cover as very little material is
duplicated in other media. Advertising gets special attention,
because readers look for news and information there too. Volvo,
Saab, SKF, IKEA and SAS are some of our regular advertisers.

Swedish emigrants have always been the first to assimilate.
There are now almost as many Swedes and Swedish Americans
in North America as there are Swedes (8 million) in Sweden.

There is always about 20% content in Swedish in Swedish Press.
More than 500 readers receive a free SweMail translation of
these parts by email. As many as 47% of Swedish Press readers
claim to be able to read Swedish, and 21% are learning.

Swedish Press offers competitive rates (from $50) for advertise-
ments in B/ W, spot color or full colour. Ads are also seen by
online subscribers as each issue is posted on the web.

Readers already have a very positive impression of Swedish
goods and services. With pride they also tell their family,
friends, neighbours and associates about them.

Contact Anders Neumuller at 604-731-6381 or email anders@nordicway.com for your best advertising option:
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