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Scandinavian?

£ QUARTERLY « NEWS « FROM ¢ DENMARK « FINLAND ¢ ICELAND « NORWAY ¢« AND « SWEDEN

Meet some of the continent’s most quality- and style-conscious consumers!

Reader Demographics: Interesting Scandinavian Press Facts:
Readors minimum 15.000 Design, fashion, music and food from the Nordic countries have become very
Male/Female 407% }féoyo trendy during the last few years, and Scandinavia, famous for its spectacular nature
Age 35-54 13% and friendly English-speaking people, has become a premier travel destination.
Age 55+ 85{% There are more than 14 million North Americans with Scandinavian roots, but as this
glcl(l)me f75’000+ gg‘; immigrant group was the quickest to assimiliate, it is hard to recognize it other than
Ollege ti . ST = 3
Active in a Nordic organization  69% through its characteristic style, good looks, beautiful homes and a quest for quality.
Born in a Nordic country 31% Scandinavian Press is the only magazine with news from Denmark, Finland, Ice-
Access to Internet 70% land, Norway and Sweden, in English. Started in 1994, it has subscribers in every
Reader Involvement: US state and every Canadian province, as well as a world-wide electronic edition.
Median length of subscription 4.8 yrs Advertisers like IKEA, Absolut, Icelandair and SAS have found a well-read, travelling
Recent issue: Good/Excellent  33% /67% and savvy audience that is passionate about all things Scandinavian. Readers like

Scandinavian for its unique stories and travel tips, that they will not find anywhere
else, as well as for the most complete Calendar of Nordic-related events in America.

Read most or all of the features 84%
Keep magazine a year or longer  53%

Pass the magazine on to others 69% g @ ; o g : ;
5 ; Scandinavian is read from cover-to-cover, as very little similar material is available in other

Saw it in Scandinavian-purchases  94%

Last-year Nordic buys:

Nordic Food 80%
Scandinavian gifts 69%
Scandinavian Books, CDs, Candy 50%
Volvo or Saab car 6%

Planning to purchase:

Investment 22%
New house or remodelling 24%
Trip to Scandinavia (within a year) 22%
Trip to Scandinavia (within 5 years) 52%
Source: Reader Surveys in 2007, 2004, 1995

media. Advertising gets special attention because readers look for news and informa-
tion there too. Scandinavian is not free with a membership, so every reader has made
a conscious choice and hence is a better prospect for the service or product you advertise.

Scandinavian offers very competitive rates (from $65) for ads

Themes: in B/W, spot colour or full colour. Advertisements are also seen
Winter: by online subscribers. Readers already have a positive impres-
Tourism sion of Nordic goods and services and other quality products
Spring: offered in the quarterly, and they spread this to their family,
Festivals friends, neighbours and associates.
Summer:

Food & Drink Ethnic NewsWatch chose Scandinavian Press as the best Nordic
Fall: publication when it selected the 200 most important Ethnic,
Gifts, Genealogy | Minority and Native Press papers in North America.

Contact Anders Neumuller at 604-731-6381 or email anders@nordicway.com for your best advertising option:
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THE Nordic portal.

Swedish Press

NYA SVENSKA PRESSEN

THE Nordic magazine. THE News since 1929.




